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What is NCI?

The National Core Indicators (NClprogram is a voluntary effort by state developmental disability agencies to gauge their own performance
using a common and nationally validated set of measures. The effort is coordinated by the National Association of State Direof
Developmental Disalilities Services (NASDDDS) in collaboration with the Human Services Research Institute (HSRI). NCI has developed a set
I £ 1T OA OEAT pnn OOAT AAOA PAOA OiF ATAA 1T AAOGOOAO j1T O OEIT HEmAVdGEIsO 06
and their families. These indicators focus on areas such as: employment, rights, service planning, community inclusion, ehiealth, and

safety. For the 201213 data collection cycle, 33 states and 22 stdtate entities participated in NCI.

What is the NCI Adult Consumer Survey?

The NCI Adult Consumer Survey is an interview conducted with a person who is receiving services from the state; it is usegather data on
approximately 60 consumer outcomes, and it is regularly refined and tested to ensutieat it is valid and reliable. Interviewers meet with
individuals to ask questions about where they live and work, the kinds of choices they make, the activities they participatavithin their

communities, their relationships with friends and family, andtheir health and well-being.

What topics are covered by the survey?

AEA . AGETT AT #1 OA YT AEAAOI OO AOA 1T OCAT EUAA AU OAT |-domdird each ddwh@h b E
has a statement that indicates the concerns beingeasured. EachsuA i | AET ET A1 OAAO 11T A 10 i1 O0OA OET AE
in this area. The table on thedilowing page lists the domains, suftlomains, and concern statements addressday the NCI Adult Consumer

Survey indicators.
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TABLE 1. NCIADULT CONSUMERSURVEYZ DOMAINS, SUB-DOMAINS, CONCERNSTATEMENTS

Work

Community Inclusion
Choice and Decision-
Making

Self Determination
Relationships
Satisfaction

Safety

Health

Medications

Wellness

Respect/Rights

Service Coordination

Access

People have support to find and maintain community integrated
employment.

People have support to participate in everyday community activities.

People make choices about their lives and are actively engaged in
planning their services and supports.

People have authority and are supported to direct and manage their own
services.

People have friends and relationships.

People are satisfied with the services and supports they receive.
People are safe from abuse, neglect, and injury.

People secure needed health services.

Medications are managed effectively and appropriately.

People are supported to maintain healthy habits.

People receive the same respect and protections as others in the

community.

Service coordinators are accessible, responsive, and support the
person's participation in service planning.

Publicly-funded services are readily available to individuals who need
and qualify for them.
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How were people selected to participate?

Each state is instructed tattempt to completea minimum of 400 surveys with a random sample of individualage18 or older who are
receiving at least one publicly funded service besides case management. A sample size of 400 allows valid comparisons t@a8e atross
states with a 95% confidence level and a +5% margin of error. Both the confidencelevel and margin of error used are widely acceped for
reviewing results, regardless of population sizeMost states drawa sample greater than 400 to account for refusals andaccurate contact

information.

Proxy Respondents

Proxy responses are allowed only for the background infenation section of the survey (e.g., demographics) and for Section Il (Community
Inclusion, Choices, Respect/Rights, and Access to Needed Services), which is based on objective measures. Proxy resporrdaigsconly
when the individual cannot complete tte survey or chooses to have a proxy respondent. Only pdepvho know the individual well Z such as
family, friends, or staffz are acceptable respondentsTo avoid conflict of interest, service coordinators are not allowed to respond for

individuals on their caseloads.

Limitations of Data

The NCI Adult Consumer Survey tool is not intended to be used for monitoring individuals or providers; instead, it assessestesn-wide

performance. The NCl Averag ET O1T A 11 O AA ET OAOPOAOAA AO T AAAOOAOEI U AAEET ET C
it describes average levels of performance or satisfaction across th@tes. It is up to public managers, policymakers, and other
stakeholdersto decide what is an acceptable or unacceptabiesult (i.e., scale score or percentage of individuals achieving the indicated

outcome).
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What is contained in this report?

This report compares the 201213 NCI Adult Consumer Survey demographic and individbautcome results fromSouth Carolinato the NCI
Average (the average of all state percentages). Twentiye (25) states and one sukstate entity participated in the Adult Consumer Survey
during the 2012-2013 data collection cycle. All results are shown inohart form along with descriptive text to the right of eacloutcome chart.

Please note, if a state had fewer than 20 respondents to certain question, the state is excluded from the analysis for that particular sfien.

State and national data results fiothe NCI Adult Consumer Survey can also be found onlineldtp://www.nationalcoreindicators.org .
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http://www.nationalcoreindicators.org/

Results: Demographics

lllustrates the demographic profile of survey participants
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GRAPH1. AVERAGEAGE

GRAPH2. GENDER
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Average Age Gender
100 100%
80 80%
60% 57% 8%
60
aERZ 42%
40% -
40 -
20% -
20 |
096 -
Male Female
o
™ South Carolina = NCI Average ™ South Carolina " NCI Average
. S . J
GRAPH3. RACE GRAPH4. ETHNICITY
' ™~ s ™~
Race Ethnicity
100% 99% 95%
American Indian or Alaska Native
Asian 80% -
Black or African-American
Pacific Islander 0% 1
White a0% 1
Other Race Not Listed
Two or More Races 20% -
4%
Don't Know 0% 1% 1%
t 0% - T
0% 20% 40% 60% 80% 100% Non-Hispanic Hispanic Don't Know
m South Carolina = NCI Average m South Carolina = NCI Average
- / - J
12|NCIl Adult Consumer Survey State Outcomes 20%-2013
--I:
NATIONAL CORE

INDICATORS



GRAPHS. LEVEL OF ID

-
Level of ID
100%
B80%
60%
40% 34%
32%
30% 20%
20% 1% 0 1% st
. T = N
No ID mild Moderate Severe Profound Don't Know
m South Carolina = NCI Average
-

GRAPHG6. MOOD, ANXIETY, BEAVIOR, PSYCHOTIC, ANDTHER MENTAL ILLNESS

GRAPH7A. OTHER DISABILITIE*

(’
Other Disabilities
100%
80%
60%
40%
25%
20% 3% 14% 14%
9% 8%
il N - = co
0% T — T T !
Autism Spectrum Cerebral Palsy Brain Injury Seizure Disorder or Chemical
Disorder Neurological Dependency
Problem
m South Carolina = NCI Average
-

*Categories are not mutually exclusive

-
Mood, Anxiety, Behavior, Psychotic, and Other Mental
Iliness
100%
80%
60%
40%
22% 22%
19%
20% 13% 15% 16%. % .
Mood Disorder Anxiety Disorder Behavior Psychotic Disorder Other Mental
Challenges Illiness or
Psychiatric
Diagnosis
m South Carolina = NCI Average
. /
GRAPH7B. OTHER DISABILITIESCONTINUEDY
4 I
Other Disabilities
100%
80%
60%
40%
23% 22%
20%
a% 10% . — 11%
5
o/ N = gl x> ,
Vision and/or Alzheimer’s Down Prader-Willi Other No Other
Hearing Disease or Syndrome Syndrome
Impairment Other Dementia
®m South Carolina = NCI Average
o /
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GRAPHS. TYPE OF RESIDENCE

e a
Type of Residence

Specialized Institutional Facility
Group Home

Apartment Program
Independent Home or Apartment
Parent or Relative’s Home

Foster Care or Host Home
Nursing Facility

Other

Don’t Know

0% 20% 40% 60% 80% 100%

o South Carolina = NCI Average

GRAPH10. PRIMARY LANGUAGE
e N

GRAPH9. PRIMARY MEANS OEXPRESSION

Primary Language
100%
100% - 98%
80% -
60% -
40% -
20% -
0% 2%
0% i 1
English Other
® South Carolina 1 NCI Average
- v

'd ™
Primary Means of Expression
100%
85%
80% -~
60% -~
40% |
19%
20% - %
1% 1% 0% 1% 0% 2% 1% 0%
0% - T T T
Spoken Gestures Sign Language Communication Other Don’t Know
Device
m South Carolina = NCI Average
(. J
GRAPH11. OVERALL HEALTH
'd ™
Overall Health
100%
80%
60%
40%
20% 13%
(E5 - 20 4% a%
0% -
Excellent Very Good Fairly Good Poor Don’t Know
®m South Carolina = NCI Average
. )
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GRAPH12. MOBILITY

GRAPH13. SUPPORT NEEDED FOHELF INJUROUS BEHAUR

4 ) 'd I
Mobility Support Needed to Manage Self-Injurious Behavior
100% 100%
83% 82%
80% 80% - 116
60% 60%
40% 0%
20% 20% 16%
10% =7 =5
2%
o% — > 0% — [
Moves Without Aids Moves With Aids or Non-Ambulatory Don’t Know None Some Extensive Don’t Know
Uses Wheelchair
Independently
® South Carolina = NCI Average ™ South Carolina " NCI Average
- / - J
GRAPH14. SUPPORT NEEDED FAORSRUPTIVE BEHAVIOR GRAPH15. SUPPORT NEEDED FORE3TRUCTIVE BEHAVIOR
4 N 4 I
Support Needed to Manage Disruptive Behavior Support Needed to Manage Destructive Behavior
100% 100%
80% 80% 74% 75%
67%
60% -| 60% -
40% - 40% -~
20% | 20% - 17%  17%
6% 9% P a% 6% 5% o
0% | I | 0% : I
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Choice

People make choices about their lives and are actively engaged in planning their services and supports.
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GRAPH16. CHOSE HOME

e a
Chose Home
100%
80%
This graph illustrates that 49% ofrespondents from South Carolina
60%
and 50% across NCI states reported that they chose or had some inp
0% 1 in choosing where they live.
20% |
0% States ranged between 7% and 20%.
L m South Carolina I NCI Average )

GRAPH17. CHOSEROOMMATES

(
Chose Roommates

100%

80%

This graph illustrates that 426 of respondents from South Carolina

60%

40% -

20% -

0%

H South Carolina = NCI Average

and 43% across NCI states reported that they chose or had some inp

in choosing the people with whom they live.

States ranged between 7% and 15%.
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GRAPH18. CHOSEPAID COMMUNITYJOB

( Chose Paid Community Job A
100%
v This graph illustrates that among respondents with a paid job in the
community, 60% from South Carolina and 84% across NCI states
o reported that they chose or had some input in choosing where they
0% 1 work.
20%
0% States ranged between 100% and 60%.
L = South Carolina = NCI Average )

GRAPH19. CHOSEBbAY PROGRAM OR REGUR ACTIVITY

This graph illustrates that among respondents with a day program or
regular activity, 38% from South Carolina and 58% across NCI states
reported that they chose or had some input ithoosing where they go

during the day.

States ranged between 81% and 27%
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